Design Studio 22:

Unproductive Products




Research Dossier



Reflect on your anonymous object, and the history you uncovered in your research, and
propose 1-2 products based on your findings. When creating your proposals consider
the following:

1. How does your project summarize your research?
2. How would your project enable new research?
3. And formally/in production, how does your product embody research?



For instance, if you researched printer marks, and were to propose a screensaver
that cycles through a new set of colors every day of the year your product might

address these questions by:

1. Building its color library and progressions based on printing methods
2. The product aims to inspire color schemes and design ideas in its consumer
3. Would entail you learning about coding a screensaver, and the nature of color

on screens
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After determining your proposals, format them into a graphic research dossier. A
dossier is “a collection of documents about a particular person, event, or subject.”
Using your presentation on your anonymous object as a base, your dossier should
build on this research with specific references and artifacts (digital, physical, scans,
screenshots etc.).

To extend your idea, consider the format of your research graphically.
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AT WAR WITH THE OBVIOUS. =

SHARPNESS IS A BOURGEOIS
CONCEPT.

THE IMAGINARY [S WHAT TENDS
TO BECOME REAL.

A TWO-DIMENSIONAL SURFACE
WITHOUT ANY ARTICULATION IS
A DEAD EXPERIENCE.

THE CAMERA MAKES EVERYONE
A TOURIST IN OTHER PEOPLE'S
REALITY, AND EVENTUALLY

IN ONE'S OWN. -
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For Next Class:

- Translate your research into a product proposal(s), and document your research
and proposal in an 8 page, A5 paper size, "dossier”

- Read “...meet the Tetracono"”: An Interview with David Reinfurt by Aryn Beitz and
prepare 3 questions/discussion points for next class



